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Pharmaceutical Marketing & Media: January-February 
Medical Marketing & Media: March-December 


Articles 


ADVERTISING 


LP — Selective Media Planning 

by Bernard Mayer and Leonard Reis. November, page 9. 
The use of the computer in media planning is the latest 
technique associated with media buying. It is a fast and 
modern calculator, but it is also a damning device if not used 
intelligently. If used as a modern mask for poor analysis 
and pencil work, it can legitimatize poor media buying. The 
authors look at linear programming for what it is. 


The Outrageous Opinions of P. J. Berkowitz 

by Joseph Bernstein. April, page 19. 

A whimsical look at the problems the advertising pro- 
fession has with compliance with the rules of the FDA. The 
rules will sell more drugs, the author concludes. Everyone 
should love everyone, even the FDA. 


COMPUTER USAGE 


The Computer Crutch—a New Menace? 

by Stanford L. Johnson, Ph.D. February, page 20. 

Will machines rob the executive of his creative way of life 
and diminish his importance? Is it easier to lean on the 
computer for decision making when the problem is com- 
plex? The author says we must be wary for the management 
climate which at the same time may be Utopia and con- 
fusion. 


Danger Ahead! Safeguard Your Computer 

by Brandt Allen. July, page 23. 

The practical problems associated with computer usage. 
The author lists the dangers and the risks one faces when 
one decides to own and operate a computer. Safeguards 
are explained. 


LP — Selective Media Planning 
by Bernard Mayer and Leonard Reis. November, page 9. 
See description under “Advertising.” 


Total Pharmaceutical Marketing — A New Approach at Geigy 


Chemical 
February, page 25. See description under “Marketing.” 


December 1969 


EDUCATION 


Educating the Physician and the Public 

by Arthur Pawley Richardson, M.D. June, page 25. 

Based on three assumptions, the author discusses the prob- 
lems of physician and public education. “ . medical 
service will continue to increase . . . medical practice will 
become more and more specialized . . . it is not possible to 
educate enough .. . trained doctors to satisfy the demand 
... The author, an educator, examines today’s medical 
school and proposes changes to meet the demands of the 
times. 


An Employment Dilemma 

by Frank Petitti and Dr. Christopher A. Rodowskas. March, 
page 14. 

A general unawareness of pharmaceutical education as a 
source of marketing or administrative personnel exists 
within the industry. The authors claim “Even an exceptional 
student faces considerable difficulty in searching for a 
suitable position.”” Examples and survey results are given. 


GENERAL 


A Commentary (To the PAC) 

by William F. Buckley, Jr. December, page 7. 

An erudite probing into the reasons behind the violence and 
unhappiness permeating America today. The author con- 
cludes that we must “. . . discourage the impulses of the 
state to improve our lives, and . . .encourage the impulses 
in ourselves to improve our lives by seeking justice, and 
compassion, and love, and privacy.” 


Only by Public Consent 

by Henry F. DeBoest. October, page 22. 

“Business in a democratic country begins with public 
permission and exists by public approval.” The author 
questions our industry by this definition, with an eye toward 
our future operations. 


Pub Set... 


by Milton C. Paige, Jr. July, page 28. 
There is no need for publishers to hide the fact that they 
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are in business, producing a product for sale and for a 
profit. The author points this out and some other things too. 


Read Faster, Read Better 

By Ted Pollock, Ph.D. November, page 30. 

Time is said to be money. With the tons of reading material 
available today, and with the necessity for reading at the 
executive level, the author gives tips on how reading can 
become a better tool of the busy businessman. 


GOVERNMENT 


Congressional Committees, 91st Congress, Ist Session. 
April, page 26. 

A list of assignments to Senate and House Committees. 
Members are listed in order of seniority. New members 


are so designated. 


Mutual Concerns and Opportunities 

by Herbert L. Ley, Jr., M.D. April, page 11. 

FDA representative speaking before St. John’s Uni- 
versity Pharmacy Congress and to an audience of phar- 
macists, details the role of the FDA in working with and 
for the pharmacist in health care. The changing position of 
pharmacy and government’s awareness of these changes 
is voiced. 


HEALTH CARE 


The Institutional Role in Better Health Care 

by James B. Donaldson, M.D. July, page 17. 

The problems of health care are examined from the hospital 
point of view. Overuse and abuse of the emergency room, 
overemphasis on physician specialists, overcrowding of 
city hospitals—all come under scrutiny. A matter of supply 
and demand, the author contends. 


Labor Talks of Rising Medical Costs 

by William F. Schnitzler. September, page 21. 

Blunt talk from a labor leader on the rising cost of medical 
care. He blames in part the physician whom he claims con- 
trols the cost of health care in the physician’s office as well 
as in the hospital. 

Mutual Concerns and Opportunities 

by Herbert L. Ley, Jr., M.D. April, page 11. 

See description under ““Government.” 


The Pharmacist’s Role in Comprehensive Health Care 

by Louis C. Zopf, D.Sc. January, page 9. 

In light of present demands for health care, the role and 
responsibilities of today’s pharmacist are examined. The 
shifts in the practice of pharmacy are discussed and the 
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pharmacist redefined as ‘*. . . the man qualified to share in 
health care services.” 


Quality Health Care for All People 

by M. Alfred Haynes, M.D. January, page 18. 

Health care services in the U.S. are discussed with emphasis 
on their availability for all. The barriers to the reception of 
health care are listed. The author claims, “‘adequate health 
care for all . . . is possible.” Economic barriers, lack of 
doctors, and lack of facilities are claimed to be the major 
road blocks we face. 


The ‘Quiet’ Health Revolution 

by James F. Kelleher. July, page 9. 

Meaningful involvement of people, especially the poor, in 
the planning and development of their own health services 
and facilities: does it pose a challenge to the professional 
community? 


Why a Foundation for Medical Care?” 

by Donald C. Harrington, M.D. January, page 20. 

The author profiles the establishment of a medical founda- 
tion set up by a county medical association and charged 
with the responsibility of the administration of prepaid 
medical care programs in that county. He makes a strong 
case for this system with its advantages for the public, 
taxpayer, patient, and the physician. 


HOSPITAL MARKETING 


Between Manufacturer and Hospital—A Changing Relation- 
ship 

by Vernon Spencer. September, page 13. 

“There must be a new coalition between hospital manage- 
ment... with the manufacturers who supply the hospitals 
,” so says the author, an assistant commissioner in the 
New York City department of hospitals. He goes on to 
trace the hospital growth and to point out the problems of 
this needed coalition. 


Organizing a Hospital Sales Force 

by Arthur P. Catalani. August, page 8. 

The author, a director of sales, analyzes the problems of 
selling in the hospital market and traces the market growth. 
He details the sales organizations of several companies and 
explains what dictated in each instance that peculiar 
structure. 


Televising to the Hospital Market 

by Jay E. Raeben. November, page 16. 

Today television is finding its way into all phases of hospital 
operation. It is used for training, for communication, and 
for drug promotion. The author, a pharmaceutical marketeer 
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turned television professional, describes this vital current 
medium. 


Unit Dose — Analysis and Evaluation 

by Robert S. Warner, M.D. September, page 25. 

The author, both M.D. and professional marketing man, 
reviews the history of the unit dose concept in marketing. 
The paper cites examples of successful unit dose distribu- 
tion and goes on to explain how the concept is really a 
challenge in hospital marketing. 


MANAGEMENT 


How to Avoid Making Decisions 

by Sharu §. Rangnekar. June, page 19. 

The author, an expert in systems and operations research, 
gives the ground rules for the old game of decision avoid- 
ance. A complete course for the new manager and a handy 
refresher for the corporate leader. 


Management and Unionization 

by Matthew Goodfellow. March, page 25. 

A review of the problem of labor-management relations 
with emphasis on management’s responsibility to meet the 
growing sophistication of unionism. There is a changing 
spirit in labor, and management must meet this change with 
new policies. 


Random Notes 

by Ferd Wittine. May, page 17. 

A management consultant comments on the changing scene 
of mergers, medical conventions, and industry criticism. 


Research and Finance — Opposing Forces? 
by A. M. MacKinnon. February, page 9. 
Mr. MacKinnon poses the question, can the research man 
and the financial man work closer together toward solving 
marketing problems? He admits both might be in strange 
environments but claims each has much to give the other. 


MARKETING 


Alderson’s “Blaze” — A Challenge 

by Mickey C. Smith, Ph.D. February, page 14. 

Can pharmaceutical marketing specialists answer many 
of the buyer’s questions before they are asked? The author 
thinks so. 


Effective Marketing Management: Future Considerations 
by Thomas B. McCabe, Jr. May, page 25. 

The author looks into the complex future of management 
and managers. Planning and execution are gauged along- 


side effective stimulation and utilization of manpower re- 
sources. 


Market-Wise 

by Ralph H. Wedholm. June, page 22. 

Market researcher authors column devoted to various tech- 
niques for monitoring the effectiveness of promotion directed 
to the physician. 


Marketing Research —a Discussion... Part I 

June, page 8. 

First part of a two-part panel discussion covering test 
marketing in the pharmaceutical industry. Panel members 
draw on actual case experiences as they look at some of the 
do’s and don’ts of test marketing. 


The New Mailing Philosophy in Medical Marketing 

by Roger W. O'Neill. May, page 8. 

New techniques in direct mail are spelled out with emphasis 
on computer useage in mailing list manipulation. Exciting 
and novel direct mail campaigns currently in use in other 
fields are described. Mailing trends to physicians plus an 
analysis of physician mail. 


The Physician and the Detailman 

April, page 8. 

A study which examines physician attitudes toward detail- 
men. Physician age, specialty, years in practice are brought 
out in charts. Physician classification of detailmen is 
questioned as is the detailers’ contribution to physicians. 


Physician Communications 

by Martin Shapiro. March, page 18. 

The author examines all of the avenues of communication 
open to the drug marketing man in reaching the physician. 
He writes about today and the techniques of the 1970's. 


Test Marketing —a Discussion . . . Part II 

August, page 16. 

The continuation cf the round table discussion on test 
marketing. In this installment the participants direct their 
attention to the many problems which arise when test 
marketing is misused. 


Total Pharmaceutical Marketing —a New Approach at Geigy 
Chemical 

February, page 25. 

Geigy takes steps toward a total systems approach in the 
marketing of pharmaceuticals. All departments are involved 
in the plan, all plant and corporate functions eventually tied 
together in this forward-looking system. 
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THE PHARMACEUTICAL INDUSTRY 


1968 Annual Rx Market Report 

by R. A. Gosselin. March, page 9. 

The ethical pharmaceutical market in 1968 is examined. 
Overall growth is shown with certain significant changes 
taking place in several product categories. 


Drug Research: a Need for Public Understanding 

by H. E. Kingman, D.V.M. December, page 22. 

The industry should take the initiative in telling its re- 
search story. There is a story to be told. The author, asso- 
ciated with an organization whose day-to-day job is telling 
the public all about medical research, invites all others in 
the field to join with him in strengthening public confidence 
in the pharmaceutical sciences. 


The Economic Impact of Third Party Payment for Drugs 
by H. G. Pearce. November, page 25. 

Third Party Payment for our products is with us, and the 
author digs into this practice and details the problems it 
poses, coming up with some answers to living with it. 


An Employment Dilemma 

by Frank Petitti and Dr. Christoper A. Rodowskas. March, 
page 14. 

See description under **Education.” 


The Innovative Physician 

by William H. Campbell and Richard E. Johnson, Ph.D. 
October, page 9. 

A study of those factors which influence the introduction 
of a new drug. What gets through to the physician to sway 
him toward a particular new product? Is the innovative 
physician a peculiar type of individual because of specialty, 
age, academic ties... ? The authors study these factors and 
others in an original study. 


Researching a New Drug in Man 

by Sheldon G. Gilgore, M.D. May, page 15. 

The author goes into detail in the presentation of what 
happens in bringing a new drug to market. A drug, P-4657B 
is traced through six years of research, pharmacologic 
studies in animals, and patients. The NDA in final form 
comprised 46 volumes containing 27,000 pages. 


A Survey of Prescribing 

by Robert W. Hammel, Ph.D., James R. Miller, and William 
C. McCormick. September, page 9. 

This survey of some thirteen thousand prescriptions in- 
dicates the strong writing positions of General Practitioners 
and Internists. A cross check of prescription writing habits 
of physicians by specialty against drug companies, is dis- 
cussed and examined in charts. 
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